Indirect Reward Does Not Capture Attention

Pelin Akbas! , Tamar Mosulishviliz, Mariam Aly?, & Eren Gilinselit

IDepartment of Psychology, Sabanci University, Istanbul, Turkey
2 Department of Psychology, Columbia University, New York, United States

Indirect reward can impact memory and decision-making.
(Anderson et al., 2014, Patil et al., 2016, Wimmer & Shohamy, 2012).

However, whether features that are indirectly rewarded can bias selective
attention remains to be explored.

We hypothesized that spreading of reward value to the items that are not
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Different than Phase 1, there was a distractor. It was
either on the same side or the different side as the

target.

to items in a way to impact the guidance of selective attention.

This is consistent with recent work that challenge the indirect

retrospective spread of reward to associated items (Kalbe &
Schwabe, 2022).




